
CREATIVITY IS NOT
A COMMODITY
From the start, you knew that technology was something that should elevate a creative idea, not crush it. 

You knew that “repurposing” was a dirty word and that great ads deserved to be transformed online, not 

just translated. For years, you invented ways to make your creative ideas more creative on the web, and 

you used limitations as a springboard to your creativity. We love that. Like us, you were early to adtech. 

Soon, the big brands joined the party and together we took rich media places few thought it could go. 

Now, as the world continues to be hypnotized by big data, we are fearless in our pursuit of creative 

options that didn’t exist before in order to do things that haven’t been done before. 

What if we wrote marketing’s next great chapter…together?

(BUT THEN, YOU ALREADY KNEW THAT.)


























